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Welcome, Distributors!
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Brief Overview of This Session’s Goals

● Learn the fundamentals of Facebook and Instagram Ads.
● Explore case studies of top-performing campaigns. 
● Gain creative ideas to improve your ad strategy.  
● Discover how to repurpose Meta Ads for TikTok.
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Why Meta (Facebook & Instagram) Ads?

1. Audience Reach: Over 3.4 billion daily active users on Facebook and 
Instagram  

2. Targeting Capabilities: Advanced audience-segmentation tools  
3. Engagement: High potential for ROI when campaigns are optimized 
4. Scalable: With testing and data, creates consistency so can be scaled 
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With My Background in Meta Advertising, I Can Provide Valuable 
Perspectives

● Currently manage over $100K ad spend
● Millions of $ in ad revenue
● Been running ads since 2012
● Have worked with large budgets as well as smaller budgets  
● Proven ROI with clients
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Must Do To Run Ads: Business Manager

1. Set up Business Manager
2. Set up Ad Account
3. Set up Meta pixel
4. Add pixel to your website
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Why Set Up Pixel?
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Advantage+ Options

Meta Advantage+ is a suite of AI-powered tools that help 
streamline and optimize your Meta ad campaigns. 
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Advantage+ Options Available

1. Advantage+ Placements
2. Advantage+ Creatives
3. Advantage+ Detailed Targeting
4. Advantage+ Audiences
5. Advantage+ Catalog Ads
6. Advantage+ Lead Campaigns
7. Advantage+ Sales Campaigns
8. Opportunity Score
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Meta Ads Layers:  Campaign, Ad Set, Ad
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Meta Ad Structure Overview

1. Campaign: Objective-setting (clicks, leads, conversions)
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Campaign-Level Options / Best Practices

1. Recommend budget at Ad set level
2. Can do A/B Testing, but recommend at Ad set level
3. Special Category - Declare if your ads are related to financial 

products and services, employment, housing, social issues, elections 
or politics to help prevent ad rejections. Requirements differ by 
country. 
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2. Ad Set Level

This level includes how you are tracking conversion, pixel, budget, 
audience and placements.
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Ad Set - 

Conversion Location

Tips:
1. Higher quality taking to people to your 

website
2. Lead forms bring in lower cost, but might 

not be as high of quality
3. Recommend one choice, so giving form and 

calls as option might not convert as well
4. If e-comm, must be generated through 

website
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Ad Set - 

Dynamic Creative, Budget & Schedule

Tips:
1. Dynamic creative is phasing out. We don’t 

use due to the reporting does not show 
details

2. Budget - Recommend to set as daily
3. We typically run ads all time and don’t set 

a schedule
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Ad Set - 
Audience

Tips:
1. Advantage+ Audiences should be tested 

- we use often
2. Larger audiences - better
3. Open audiences or 1 interest best
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Interest (Cold) Targeting With Ads

Why Use:
● Reach new audience
● Reach your target audience
● Most used - keeps broad so the algorithm can do its work

Types of Cold (Saved) Audiences:
1. Interests
2. Behaviors
3. Age
4. Male/female
5. Android vs iOS

Additional Audiences:
● Custom 
● Lookalike
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Ad Set - 

Placement

Tips:
1. Highly recommend ALL Placements
2. Test Advantage+ Placements
3. Optimize ads at ad level for the 

placements (coming)
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3. Ad Level - 

Ad Name & Identity

Tips:
1. Name with what the creative is…ie. yellow 

image
2. Connect Page, Instagram and NEW - Threads
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Ad Level - 

Creative Source

Tips:
1. Manual unless have e-commerce 

connected
2. Carousel best for e-commerce
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Ad Level - 

Destination

Tips:
1. The display link has to be the same, but 

remove the www. or httpsm or if it is 
super-long, just add the .com

2. We typically use ‘None’
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Ad Level - 

Ad Creative

Step 1: Add branding (optional) Step 2: Upload creatives
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Ad Level - 

Ad Creative

Step 3: Optimize Step 4: Copy for ad
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Ad Level - 

Ad Creative

Step 5: Optional to test Step 6: Be sure to preview
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Ad Level - 
Destination

Tips:
1. Preview all images (or videos)
2. Preview all text
3. Check how AI enhancement look 
4. Preview all placements
5. If using videos, upload vertical videos 

for Reels/Stories
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Ad Set - 

Placements

Tips:
1. We use all placements and let Meta’s AI 

figure it out
2. Turn on Advantage+
3. You can break down to:

a. Devices
b. Platforms
c. Placements
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Anatomy of a High-Converting ad

Key Elements:  
Headline: Attention-grabbing and clear  
Visuals: High-quality images or videos  
Ad Copy: Focus on benefits and a strong CTA  
CTA Button: Encourage action (e.g., Learn More, Buy Now)
  

MOST CRITICAL:
Visuals
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Video Tools

● Canva
● CapCut
● ChatGPT
● BIGVU
● InVideo
● Pictory
● HeyGen
● Captions
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Top-Performing ad Creative
Find at: Meta Ads Library
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Case Studies of Top-Performing Ad Creative
Gelato vertical video
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Case Studies of Top-Performing Ad Creative
Gelato image ad
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Case Studies of Top-Performing Ad Creative
Zazzle vertical video
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Case Studies of Top-Performing Ad Creative
Zazzle image
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Case Studies of Top-Performing Ad Creative
Influencer showing off brand - VistaPrint
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Case Studies of Top-Performing Ad Creative
Influencer showing off brand - VistaPrint
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Case Studies of Top-Performing Ad Creative
GotPrint video
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Extending Your Ads to TikTok

● Why TikTok? The growing platform has high engagement.  
● Easily repurpose top-performing video ads. 
● Adjust creative to match TikTok’s informal tone.  
● Use vertical video format.  
● Leverage TikTok’s music and text tools.  
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Setting Up Your First Ad Campaign

Step by Step:
1. Choose your objective.  
2. Define your target audience.  
3. Select placements (automatic vs. manual).  
4. Set budget and schedule.  
5. Add creative assets.  
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Measuring & Optimizing Performance

Key Metrics To Track:  
● CTR (click through rate)  
● CPC (cost per click)
● ROAS (return on ad spend) 
● Engagement (likes, shares, comments)
● Regular optimization tips
● Refine audience targeting
● Improve ad creatives based on performance 
● Test and tweak continuously
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Measuring & Optimizing Performance

Key Metric Averages:  
● CPL (cost per lead) is the top metric.
● CTR (click through rate) is the next top metric.

Average CTRs (Link Clicks):
● COLD Audience: .8% - 1.2%+
● WARM Audience: 2% - 3%+
● Average CTRs (ALL): 2% - 3%+

Additional Metrics:
● Average CPC (cost per click): $1.88 (lowest is 77 cents for traffic ads)
● Average CPM (cost per impression): $11-$20 (U.S. is higher)
● Average Video View: Under 5 cents per Thruplay (15-second view)
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Final Thoughts & Recommendations

Recap of Key Points:  

● Meta Ads can drive engagement and sales when done strategically. 
● Creativity, targeting and analysis are critical.  
● Repurpose ads across platforms to maximize ROI.  
● Take action: "Start experimenting with one ad campaign this week!"
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Q&A Session
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FREE Ads Benchmark Cheat Sheet



July 22-24, 2025

Share your feedback 
on the session with us!


